
When they hosted a Johnson & Johnson general session, producer Mike Main described

their work as “Stupendous! We got numerous comments about how much they knew

about the client and the industry, and, of course, how incredibly funny they were.”

After the prestigious Marconi Awards for excellence in radio broadcasting, Billboard

magazine said, “Dick Clark hosted, but Mack & Jamie stole the show” with their per-

formance. They even came to Dick’s aid when a technical glitch left him swinging in the

wind, and he wrote the duo a heart-felt Thank You note: “Another minute in front of that

distinguished group and I would have expired. Thanks for coming to my rescue.”

John Clarke of Dr. Pepper/Seven Up, Inc. was equally effusive: “Your unique style, your

ability to blend in humor pertinent to our industry, and your knack for not offending a

very mixed audience really sets you apart,” he wrote. “I’ve heard nothing but raves.” 

That’s all anybody hears when Mack & Jamie are onboard—if they can hear anything

over the laughter.

Jay Leno said MACK & JAMIE are “the funniest comedy team working today,”

Daily Variety described them as “devastatingly funny,” and a Los Angeles Times critic

wrote that they’re “the smoothest pairing since Hope and Crosby.” 

Most importantly, their hundreds of satisfied corporate clients say they’re simply the

best at creating and performing hilarious, clean, custom comedy for the most discrimi-

nating and sophisticated audiences in the world. 

Whether it’s an after-dinner show, hosting an awards show or Emceeing a general ses-

sion, producers and clients agree—nobody delivers consistently hilarious customized

comedy like Mack & Jamie.


